Original bottle shot-list example
Barry · original production worksheet · no account required
Brief: make 2 15-second ads for a refillable water bottle. This plan assumes the cap comes off and the bottle can be washed. Check both with your product owner. Choose opening A or B, then follow the 3 shared beats. We wrote this as a plan, without campaign results.
Original illustrative assignment. Choose one opening per edit. Shared coverage stays the same.
	Shot / variant
	Setup / camera
	Action and required detail
	Props / location
	Sound / capture
	Delivery / review

	S1 / opening A
	Locked medium view at table height. Soft side light.
	Hand lifts the upright bottle. Keep its full silhouette visible.
	Verified bottle, hand, uncluttered surface.
	5-second clean hold before and after the action.
	Deliver labelled takes S1. Creative lead selects the opening.

	S2 / opening B
	Close view of cap and neck. Match the side light.
	Remove the cap without obscuring the opening.
	Actual cap and bottle. Spare clean surface.
	Capture natural cap handling plus a silent safety take.
	Deliver S2 separately from S1. Product owner checks the mechanism.

	S3 / shared body
	Close view high enough to see the neck and stream.
	Fill the bottle using its intended method.
	Water source and dry backup bottle. Safe spill setup.
	Record continuous action and clean filling sound.
	Editor receives an uninterrupted take and a tighter detail take.

	S4 / shared care
	Overhead view of verified removable parts.
	Place the bottle and cap so the care detail can be inspected.
	Actual parts and approved care instructions.
	Hold each view. No unsupported cleaning demonstration.
	Product owner approves the care cue before text is added.

	S5 / shared close
	Medium product view with clear space for text.
	Bottle beside own bag. Keep the destination area unobstructed.
	Bottle, own bag and approved destination copy.
	10-second hold gives the editor closing options.
	Deliver clean footage without baked-in text. Check both export shapes.


Review and handoff
Creative lead approves the product facts and both opening ideas before the shoot.
Capture each opening separately. Editor builds BOTTLE-A-V1 and BOTTLE-B-V1 from the same shared body and closing shot.
Compose the shoot for a 9:16 export and check a separate 4:5 version. Reframe your own footage where needed instead of cutting off the product or required copy.
Compare the openings with the same audience, placement and measurement window. Use your own baseline and decision rule. Record the export version, owner and review date.
Source worksheet: https://feedbarry.com/templates/ad-shot-list
